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The world used to look like this

USTHEM



Now the world looks like this…



We’ve moved from catering DELIVERING content to an

AUDIENCE

To

SHARING our content with a COMMUNITY



OR HAVE WE?



NEWSPAPERS – audience or community?

Audience
• A group of persons assembled to hear or see a speaker, play, concert, 

etc.

• One-way, passive, receivers of information, entertainment etc.
• In printed newspapers we collect, organise and deliver information in a way 

that we decide is best for our ‘audience’. 



NEWSPAPERS – audience or community?

Community
• A group of people living together as a smaller social unit within a larger 

one, and having interests, work, etc. in common.
• Two way communication can occur in a variety of ways at any time. 

Deeper relationship between parties.
• Sharing, interaction, two-way conversation



2007 was a turning point in consumption



Courtesy Prof Jeff Jarvis, 
Buzzmachine.com





THEN 
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NOW 



Social media is a participatory sport. You have to get 
your hands dirty to understand it.

Kevin Duggan, Social Media blogger



SO WHAT DOES ALLTHIS 
MEAN FOR NEWSPAPERS?



SO WHAT DOES ALL THIS MEAN FOR NEWSPAPERS?

1.A single web presence (i.e. website) is probably no longer 
enough

2.How we connect with our customers (readers and 
advertisers) is likely to change

3. We will have to become more sophisticated in the way 
we share our content

4.The opportunity for new entrants and non-traditional 
media to steal market share has never been greater – it’s 
easy and cheap



SO WHAT DOES ALL THIS MEAN FOR NEWSPAPERS?

SOCIAL MEDIA IS RAPIDLY BECOMING THE MOST IMPORTANT 
SOURCE OF WEBSITE TRAFFIC



“The great weakness is the lack of shape, 
structure and ultimately meaning that all this 
amounts to. It is one thing to read hundreds 
of people’s stories. It is another to try and 
work out what the story actually is. 

Simon Waldman

Director of digital publishing, The Guardian

The changing landscape



“I believe the world will always need editing. 
The role of the old media companies in the 
new-media age is that of content facilitator, 
tools provider and editor.” 

Tom Glocer

Reuters Chief Executive



2. Growing audience











BuzzFeed is the leading media 
company for the social age, intensely 
focused on delivering high-quality 
original reporting, insight, and viral 
content across a rapidly expanding 
array of subject areas. 



Our technology powers the social 
distribution of content, detects 
what is trending on the web, and 
connects people in realtime with 
the hottest content of the moment. 

Our site is rapidly growing and 
reaches more than 85 million 
monthly unique visitors





Q: So, what is…

?



A viral aggregation site with an eye on social good

Q: So, what is…

?



• 50 million unique monthly visitors

• Average Facebook post gets 75,000 likes



50 million unique monthly visitors Average 
Facebook post gets 75,000 likes









SO HOW ARE TRADITIONAL 
MEDIA RESPONDING?





i100: Independent’s new site









POLITICS 



BUSINESS 



BUSINESS 



TECHNOLOGY 



SPORT 



NEWS 



• Clever headlines, social media posts & updates

• Topicality

• Humour – sometimes

• Originality

• “Shareability”

• Interactivity

• Insight



• Lists 
• Video 
• Vines
• Games
• Graphics
• Infographics
• Quizzes
• Questionnaires
• Tests
• Animation
• Photos
• Photo-shopped photos
• Audio



Audio 


