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e Commission on Education and
Communication (CEC) global volunteer
network, more than 700 members

* Driving change for the co-creation of
sustainable solutions through strategic
communication, learning and knowledge
management in IUCN and the wider
conservation community.
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relevant to the public, Frits Hesselink

The New message: Branding Biodiversity for the
public and policy makers, Laurie Bennett

In Practice: Driving action globally (1YB), David
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Working with the CEC: Bringing campaigns to
life, Florence Clap
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The Opportunity:
making biodiversity science
relevant to the public

CEC side event on CEPA

Frits Hesselink
Nagoya, 20 October 2010
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The Conservation challenge

» Biodiversity is the basis of our life, economy....
« Unprecedent loss of species and ecosystems....

« Urgency for real action by politicians, business and the
public....

« Too much noise of other messages....

* Financial crisis and Climate Change get all the attention....
* Private sector, politicians don’t see the economic value....
 We need more research......
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The communication challenge

« Focus on written media and scientific content

 Messaging: “Here are our findings, read it and believe
it!”

« Resistance against ‘spin’ & contempt for lighthearted
fun of communication

 NoO attention for the role of communication in transition
and change processes

« Scientists want to control every detail of messaging in
a campaign, even against the advice of advertizers or
marketeers
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We don’t need more research, we
need better PR!

« Facts only speak for themselves when you talk to your peers
or students

e Scientists do not realize that they have to make their case to
non-scientists

* Only a few non-scientists have an interest in biodiversity, the
overwhelming majority not

 PhD is not a guarantee for credibility: people only belief
someone they know or someone they like

« Majority of people only take in ‘substance * after you arouse
them in ‘heart-guts-loins’
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Recent findings of APA research

« Uncertainty reduces frequency of green behavior
* People don't believe risk messages of scientists
* People don't believe their actions really matter

* People believe changes can be made later

« Habits are extremely resistant against change
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How to better inform the public?

« Arouse interest by touching people

« Words have literal meanings and associative
connotations

 Don't try to be complete, be simple and personal
« Use compelling stories that illustrate substance
« Use senders with ‘appeal’

PR, style, presentation do really matter
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3 Recommendations for CBD

1. CAPACITY: Make a substantial investment —
comparable with that in BD research - in building CEPA
capacity among Parties

2. INTEGRATION: Integrate communication expertise
and capacity in BD research, conservation and policy
Initiatives right from the inception phase

3. TRUST: After a briefing on the science, give the final
say to communication experts to plan communication
strategies, formulate biodiversity messages and carry
out campaigns.
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Branding Biodiversity

Laurie Bennett
CEC Side Event
Nagoya 2010
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Communications tactics for climate chan
The game is changing behavil
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| resent the creation of a world in which
beauty is a reminder of what we’re
losing, rather than a celebration of what
we’ve got.

- Ben Elton



loss

Messages based on extinction.
'‘Biodiversity' and 'extinction’
are almost automatically
communicated together. From
the Red List to the plight of
the rainforest, the 'biodiversity
loss' message is everywhere. It
is rare that any plant, animal

or ecosystem is mentioned by
campaigners, policy makers or
the media without an ‘under
threat' disclaimer.
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love

Messages based on awe

and wonder. From nature
documentaries to posters of
dolphins on teenagers' walls, our
abiding fascination, wonder and
deep connection with nature is
powerful. The Love message is
used by advertisers, therapists,
artists and campaigners alike,
because awe for nature captures
our imagination, and our
attention.







need

Messages based on economics.
A more recent message is the
tangible economic value of
biodiversity. From indispensible
ecosystem services like soil
nutrition or tourism revenue,

to the trillions of dollars that
biodiversity 'gifts' agriculture,
pharmaceuticals and other
industries every year. Our society
and economy needs biodiversity.




A QUICK GUIDE TO
TEEB FOR LOCAL AND REGIONAL POLICY MAKERS




action

Messages asking for action.
Biodiversity conservation requires
people to do things. Action
messages ask people to do
something, whether it's to plant

a tree, build a bee hive, sign a
petition or donate money to a
conservation charity.




Type of action

Activist
Make yourself heard.

Supporter

Be part of 2 movement.

Doer
Help nature directly.

Employer
Multiply your impact.

Conswmer
Make decisions in your
daily life.

Example

Write to MP, go on a demo, run an event because it's vital to
demonstrate political will for change.

Join a group, sign a petition, give money, wear a badge.
Visible support builds social proof for change.

Put up a bird or bee box, grow wildflowers, adopt an animal.
You can make a difference in your own back yard.

Raise money, join a business group, develop a strategy.
Your business impact can be huge.

Buy 'biodiversity friendly’ goods and services, avoid buying
and wasting more than you need. Your credit card is powerful.
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Kill the extinction message. Loss Celebrate our love of nature. It is
generates apathy, not action. the most powerful driver of public
behaviour.

balance need add action

Always partner Love and Need
messages with Action. Once your
audience is inspired, they will
want to know what to do.

Use the Need message wisely.
It's often not right for public
consumption, but it's the
cornerstone of policy and
business decisions.
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personalise

humanaise

publicise

Keep your message
personal. Use affinity
to pets, familiar local

species and local pride,

and link action to daily
lifestyles.

People matter most

to the majority of

your audience.

Don't be afraid of
anthropomorphising
biodiversity, or
accepting that people
want to conserve nature
because it makes them
feel good.

Promote what we've
got, not what we've
lost. Make conservation
actions and their

results visible and high
status. Have more fun
conserving nature, and
tell everyone you're
doing it.

SCUC
CCUC
CCUC
SCAC
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Worldwide Celebrations More than 1000 events in 147
countries, and counting...

| World | | Afiica | | America | | Asia-Pacific | | Europe | Google Earth |
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http://www.facebook.com/album.php?profile=1&id=115453998485149
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From Egypt to Saudi Arabia...
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Algeria, Cameroon,
Ghana and Ivory Coast

‘& PLAY FOR LIFE

L@ 2000 | i
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- Cambodia, Indonesia,
}?ﬁsﬁﬂﬁ 2N0 the Philippines and
T Thailand
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facebook www.facebook.com/iyb2010

International Year of Biodiversity 2010 is on Facebook
Sign up for Facebook to connect with International Year of Biodiversity 2010.

International Year of Biodiversity 2010

wall Info Get Involved! Green the Blue Photos Discussions >

International Year of Biodiversity 2010 + Others BTSS0S S REETE §00 DEES
2010

(]

2010 imernational Yearof Biodiversity International Year of Biodiversity 2010 Over 3000 children and youth aged

m 6 to 20 years of age from over 60 countries submitted artwork to the
international biodiversity art contest launched by the Secretariat of the
Convention on Biological Diversity (CBD), the Food and Agriculture Organization
of the United Nations (FAO), the World Association of Girl Guid...

See More

Bharti Sarin Carme Guadalupe 'am * Comment - Like
Briera Vivas
Noriega & Cris Cayetano, Rizka Amalia, Irina Hernandez Margalli and 220 others like this.
Agoes Salim All of these designs are colorful and represent the I o] [ 1:16/223  eo—)—
biodiversity. It's so difficult for me to decide a choice
October 8 at 7:07am * Flag
Amit Dagmar Damien Imb ~
Pandey Nyman - o Vijay Adolkar excellent work
October 8 at 7:17am - Flag
Favorite Pages Angela Marcela Her Arbelaez are pretty!
6 of 15 Pages See All
1 .
gy VU | Mohd Sani A R What a wonderful worid of creative mines, arts n
{ (A colours....awesome choices!!!!it do represent human nature as a
P J -\ hole...well done n congrat! to all participants n judges n organisers.
F RINNIVERY October 8 at 5:01pm - Flag Il o] | 0:04/3:36 (@ me——
Green Countdown Nature v
Wav 2010 Conserva
ncy of & Anshu Shrivastava What a creativity. Very good judgment. Thumbs up
Canada d to all
il Saturday at 12:46am - Flag
u m m Hina Khan Superb work, Congratulation to winners and organizers to
H H organize this with ultimate goal to inspire the world to Safe Biodiversity
Commission ..* === == 4§ C, ity st COP-10 Nagoya-Japan, October 2010
TUNZA entCanada N Saturday at 1:19am * Flag
BIODIVER

Biodiversity is life
Biodiversity is our life
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Biological Diversity
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http://www.twentyten.net//Default.aspx
http://www.biodiversity.ru/
http://www.business-and-biodiversity.de/
http://www.bgci.org/
http://www.bionet-intl.org/
http://www.cissa.co.in/
http://www.fundacion-biodiversidad.es/
http://www.conservation.org/
http://www.cites.org/
http://www.gtz.de/en/themen/875.htm
http://www.ecologistasenaccion.org/spip.php?article16257
http://www.eaza.net/
http://www.fauna-flora.org/
http://data.gbif.org/
http://www.globalnature.org/
http://science.howstuffworks.com/green-science-channel.htm
http://www.iepf.org/programmes/programme.php?id=45
http://www.icriforum.org/
http://www.ifap.org/
http://www.legambiente.eu/
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http://www.bmz.de/en/issues/Environment
http://www.felixrodriguezdelafuente.com/
http://www.icran.org/action-csi.html
http://www.ethicalbiotrade.org/
http://www.underwaterworld.com.sg/conservation.htm
http://portal.unesco.org/science/en/ev.php-URL_ID=4794&URL_DO=DO_TOPIC&URL_SECTION=201.html
http://www.unccd.int/
http://www.unfccc.int/
http://www.unu.edu/
http://wcs.org/
http://www.world-tourism.org/
http://www.maximsnews.com/
http://www.naturalsciences.be/

IYB logo has been translated into:

Malay
Basque
Calatan
Croatian
Dutch
German
Greek
Hindi
Hungarian
Italian
Japanese
Korean
Maldivian
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Biodiversity is life
Biodiversity is our life
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For more information on the
International Year of Biodiversity

1'YB2010@cbd.int
www.cbd.int/2010
www.facebook.com/iyb2010
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WORKING WITH THE CEC
BRINGING CAMPAIGNS TO LIFE

CEC side event on CEPA

Florence CLAP
“('; French Committee of IUCN and CEC member

Nagoya, 20 October 2010

)
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~ The IUCN french
o ~ Committee
UICN | Eomesis

\r

* unique partnership : 2 ministries + 13 public organisations + 40 NGO +
more 250 voluntary scientists and experts

« unique platform for dialogue and expertise, with local authorities and
private companies.

« 2 main missions : to respond to biodiversity issues in France + to
promote French expertise at international level

7 programmes : biodiversity policies, protected areas, species,
ecosystem management, education & communication, overseas, and
International actions.
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N oy Presentation of the
o MCEC french CEC

« 40 organization. Presidency and CEC National Activator
ensured by the Nicolas Hulot Fondation.

 undertakes actions to promote education and raise
awareness about biodiversity, In order to enable
behaviours, actions and policies to evolve.

* work of the CEC :

o national, festive event : “la Féte de la Nature” (Festival of nature).
o national action plan specific on CEPA

o IYB =>public appeal and a campaign called: “Biodiversity is my
nature”.

Commission on Education and Communication (CEC) COP-10 Nagoya-Japan, October 2010



29 CEC

Biodiversity is my nature : www.LaBiodiversiteCestMaNature.org

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee BioaIVERSTE
B booagTe Tk e

RUSE (oMME UN RENARD
LaBiodiversit eCestMaNature.or 8 '&"Xﬂ‘
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HOW TO BRING CAMPAIGNS TO LIFE ?

CEC

Coimamies oy it &1 il b2 it foil (Copiolili i | 1240

IUCN

» Mission of CEC = Tool to meet the challenge lauched by the UN (IYB)

* Objective = strengthen the awareness of the global public on the
Importance of preserving biodiversity and the threats facing it.

*Target = global public (private sector and local authorities as well)

=> Campaign developed and animated by the French committee and 5
NGO members of IUCN.

L

N . e L (D
UICNIZn:  HULSE -
\or SR Eimime WWE
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HOW TO BRING CAMPAIGNS TO LIFE ?

Nt i THE CAMPAIGN TOOLS

2 major Inputs :

& mors 11 A public appeal for solidarity around

<=, | biodiversity

- 2. A campaign to raise awareness . What’s
your nature? : biodiversity portraits

e s i BTy wwar e

lpputapbosmmeyel T : .
e (o Bl O BY 55 W PY I n novatlve
Sign the “BID0IVERSITY IS MY NATURE™ appeal today on
www. LaBlodiversiteCestMaNature org

TSP oot « Attractive maner
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25 CEC

PUBLIC APPEAL

A www_LaBindiversitelestMaNawre org

C'ERT MA NATURE

peanversmy: PEOPLE LIVING IN HARMoNY wiTH NATURE
AN ABSSLUTE FREREQUINTE For, LIFE oN THIS PLANET.
ol HEALTH AND WELL-BEING DEFEND oN BloDIVERSITY .
FICHIVERSITY ALLewS US To BREATHE, EAT, DRINK, (FEATE, (oNSUME, INNeVATE, €TT.

We TROURNT We could conon N2eure and Explait Us resountes Indefinhely, but we have 3 prequer Impact an ouer
forms of life on Earth than any spedes has had before, and we ane nearing the Bmit of what the planet can
smand

The disappearance of Spares and nImral enviriMMEents cannoT COMIMUE 3% The CLert rate. Dur abliny ta
safepuard HiodIVErsiny For FUTLINe @Enarations IS of vial Impanance.

We have the power—if we want to use it —to take action for change and build a new future.

We NZve 10 recngnise that we aie 3l part of bindiversiny and depend on L Whesher it be for food, corsumption,
produciion, letsure actviles or rawvel, we should, both Indrvidually o collectively, make e ConRection DeTween
our dally acuiviles and thelr IMpact on namre.

EY SIGHING AND FASSING ON THISAPPEAL, | UNDERTAKETO PLAY MY PART AND BECOME A BEARER
OF THE MESSAGE: “BIDDIVERSITY IS MY MATURE".

IASKALL POLITICIANS, AT BOTH HATIOMAL AMD LOCAL LEVELS, ASWELL AS ECONOMIC AND SOCIAL
DECISIDN-MAKERS, TD GET INVOLVED AND TD WORK TOWARDS CONSERVING AND RESTORING
BIDDIVERSITY.

To mark the International Year of Blodiversity, join all those who bedleve that blodiversing awareness should
D& & major collecTIve CausEe.

e

iy # i, ~=LgEan L=
The: NGO have ised the i - .
s o 8 € B v

l Sign the "BIODIVERSITY IS MY NATURE" appeal today on |

www.LaBiodiversiteCestMaNature.org

"

Suparisd by
the Ltmine
5 Hatorm &

. acnho
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HOW TO BRING CAMPAIGNS TO LIFE ?

Creation of a website :

1.Sign the appeal on the website
2.Create your own biodiversity portrait
and share it on the Facebook fan page

CAMPAIGN

JE CREE MON PORTRAIT

RUSE (oMME UN RENARD /"

(VRIEVX (oMME UNE FoVINE £ ‘
TETV (oMME UNE MULE

ElL DELYNK

A (HEVAL SUR LES PRINPES
FoRT (oMME UN LioN

U B .
Wiseiae o\ PAGEZ I(

A (oMME 5 %
" L | VoTREPHoTo
TRES (HovETTE A 4 CHARGER
LENT (oMME UNE ToRTVE J
A FLEVR DE PeAY

VA LA PECHE

J'ALLA PATATE

YEUX DE BICHE

“. 3!.[ 0 .IQ”. %5 0 I
EXPRESSION AU HASARD

"Each of us can work to his level. Saving
biodiversity requires effort from all of us.”

Commission on Education and Communication (CEC)
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Juen &3 CEC

JE CREE MON PORTRAIT
RUSE (OMME UN RENARD
(VRIEVX (oMME UNE FoVINE
TETV (oMME UNE MULE
&1L DE LYNX
A (HEVAL SUR LES PRIN(IPES
FoRT (oMME UN LioN
J'AI LE BouRboN
PAS FolLE LA 4UEPE
4Nl (oMME UN PINSoN
(ERVELLE DE MoINEAV
TRES (HOVETTE
LENT (oMME VNE ToRTVE
A FLEVR DE PEAV
JALLA PE(HE
J'AI LA PATATE
YEUX DE BI(HE

! 2. SSIU

EXPRESSION AU HASARD
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PLACEZ 1()

VOTRE PHoTo™
CHARGER

COP-10 Nagoya-Japan, October 2010



HOW TO BRING CAMPAIGNS TO LIFE ?

HOW_ TO BRING THE
CAMPAING TO LIFE ?

1. Find strong ambassadors of biodiversity already known
by the global public, to do their portrait

2. Find media partnership

3. Strong mobilization on social networks: creating a

community around the campaign

4. Strong field actions : campaign tailored to local pressing
festival B «

FA(EBook TWITTER

5. Strong mobilization skills and networks of partner NGOs

Commission on Education and Communication (CEC) COP-10 Nagoya-Japan, October 2010
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Questions, comments?
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Thank you

For more information on IUCN CEC.:
 CEC Booth CEPA Fair

* |UCN Stand

e WWW.lucn.org/cec

e cec@iucn.org
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