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Lessons learned

IRSNC

1. Perception is the only reality.
2. Want to, not have to.

3. Let others tell it.

Nature consuming - Slovenian cases:
A. Ecosystem services
B. Recreation

C. Food consuming



. Ecological network of ponds:
perception of villagers




IRSNC

Ponds are useless dirty water holes.

Consumers' perception is the only reality.
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Biodiversity, invertebrates,
studies, leaflets,
nature conservation,
ecological network.

P

/personal communication,

Listening, exploring motivation factors

Non-expert language,

Wlues and beliefs.

Selling
innovation!
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A + Interest + Desire +

IRSNC

Their motives! Ea4&E

Everybody wants to do it.
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Today they do it
on their own.




Trampling N2K flower:
Visitors change because they
want to

IRSNC




Flower habitat VS. party place

IRSNC

Nature conservationists / Local people\

Endangered flower 1.st May

(Pulsatilla grandis), celebration party.
habitat destruction, Heavy traffic,

Landscape park noise, fire,
regulations violated. heavy drinking.

\/

Consumers change behavior because they want to,
not because they have to.




IRSNC

Institute for
Nature Conservation
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Endangered Flower
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Event management

A ountaineering
Association




Date mussels: Let others tell it

IRSNC

Convention on
Biological Diversity




Date mussels taste good and
IRSNC people always used to eat them.

Nature conservationists

//Consumers\

Lithophaga lithophaga,
marine biodiversity,

conventions, EU Directives...

Mussels on a plate, A

Sea = food, enjoyment, water...,
personal safety, health




100

Customs and inspection control

IRSNC 50

Positive message Prohibition

Innovators  Early Early
25% Adopters Majority
135% 34 %

People want to

o take care of their health,
e help preserve Sea,
e be responsible consumers.

don't
want to
change.

Costs / benefits !

9% 3Jeys 13)Je |\



Let others tell it.
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»Morski datlji? Ne, hvala.« /

T- T Natisni

+Ocarini  »Morski datlji? Ne, hvala.« I
tostakti . Podroje: Arhiv:
+Za medije Sporotila za medije Podroéne informaciie,

Obvestila in Novosti

+Javne objave

Projekt »Morski datlji? Ne, hvala.« je projekt, ki ga

eavonadan vodi Zavod RS za varstvo narave ob finanéni podpori
+ Predpisi CURS KneZevine Monako. Slovenska carina kot kljuni
T . nadzorni organ pomaga pri projektu s prepreéevanjem
+Obrazci tihotapljenja morskih datljev, ki so ogro¥ena vrsta
ot $KOIK i Zavarovani s Stevilnimi predpisi.
+Publikacije

Predstavnika Carinskega urada Koper Nedjan Jerman,
b .. pomoénik direktorja, in Viado Milunovié, vodja
7 Izpostave Dragonja, sta sodelovala na novinarski
+Sl krati 2. 5
. KODFETENCI O tem projektu, ki jo je 30. marca 2010 v
SInformacie Portorozu pripravil Zavod RS za varstvo narave.
javnega znaéaja

+Povezave

Cariniki nadzirajo prenos vseh zas¢itenih in ogrozenih

+Vprasanja in rastlinskih in Zivalskih vrst prek zunanjih meja EU in
odgovori preprecujejo tihotapljenje teh osebkov. Viado
S Milunovid je pomagal vodii projekta z bogatimi 7 N ;
 Delovasa izkugnjami in gradivom s tega podroéja ter s podatki o Ohranimo marje Protégoiamo J mare
informacijskih A ! : :pocat; in pazimo na svoje zdravje. e fanosira saiute.
it naginih tihotapljenja datljev in zasegih. Zadnji vegji
R zaseg datljev na meji s Hrvasko, odkoder se veginoma | ... Take care of the sea
o tihotapijo, je bil leta 2007 in sicer 12 kg. Vegje koligine | /77~ m ! oy %dyour health
g Kje smo  so bile odkrite v letih od 2003 do 2006, in sicer je bilo G =

skupno odkritih 625 kg teh $koljk.




LET OTHERS
TELL IT




